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ABSTRACT:
In the Web 2.0 era, technical innovations took internet to the next level of evolution. We shall call this as consumer focused evolution. What this means is that with the invention of these technologies enabled consumers to create their own content which we call as Consumer Generated Media. In this scenario, where the communication has become many to many, organizations face huge challenge in figuring out what consumers discuss about them. Opinions about brands, products, even entire organizations, can spread like wildfire, causing a wave of negativity, or a flourish of positivity about a brand.

Necessity is the mother of invention; here the necessity is to have a system that monitors the content generated on their product/services and provide intelligent reports to know their presence, significance, opinion and trends, so that organizations can monitor their brands with least effort.

Wipro’s Social Reputation Management enables organizations to monitor and analyze what consumers are saying about them online and enables individuals to manage and protect their online reputations by helping brands to engage in the right conversations with the right influencers at the right time. Further the solution helps the organization in understanding the overall sentiment of the customers in social media towards their products and services. With real-time sentimental analysis organizations can identify negative comments or misinformation and will be able to quickly act upon.
Deploying such a web application that processes huge amount of data is a challenge in itself. This requires deployment environment which should be reliable, scalable, secure, high performance and low cost. Today this challenge can be met by deploying applications in cloud environment. 

This paper provides insights on Wipro’s Social Reputation Management solution and highlights the benefits of this hosted solution on cloud environment. This paper addresses how companies can manage their reputation with the real-time business insights powered by this solution.   
